Social Psychology Book Application Project, Spring 2007

Overview. The purpose of the book application project is to increase your knowledge in an area of social psychology that interests you and to get you to apply useful social psychological principles to everyday life.  Each of you has chosen a popular trade book (i.e., a book written by a social psychologist for a lay audience) in social psychology. Your job now is to come up with a creative way to apply principles learned from your chosen book in order to better people’s lives. 

Your task. You are encouraged to be as creative as possible in coming up with an application. The list below includes examples of possible projects, but you may certainly come up with something different as long as it is a useful, creative application. As one example, you might design a web page with information, quizzes, and interactive exercises to help college students cope with stress by teaching them about Pennebaker’s research on disclosing traumas. Alternatively, you might come up with materials (such as a workbook or pamphlets) to guide couples through a marriage preparation workshop (based on Gottman’s work) or to help teenagers understand the influence and consequences of our obsession with physical attractiveness (based on Etcoff’s work). You could also create a video seminar (including demonstrations) to help people make better financial decisions (based on Gilovich’s work), to help people find happiness in life (based on Myer’s work), or to train business people to communicate more effectively (based on Goleman’s work). A good project will be one with a clearly stated purpose and a clearly identified audience. It will also be creative, interesting and engaging for the audience, easy to follow/understand, and grounded in social psychological principles. The materials you create as part of your application (e.g., web pages, computer tutorials, pamphlets, videos, workbooks, etc) are completely up to you; the sky’s the limit. 

Proposals. To help you get feedback on your idea, you will turn in two project proposals, one for your peers to review and an improved, final proposal for me to review. Both the peer and final proposals (single spaced, please) must include (a) a summary of the book (approx. 1 page), (b) a brief (1 paragraph) overview of the project describing its purpose, intended audience, and goals, (c) a description (1-2  paragraphs) of both the social psychological principles you will apply (with a few specific examples) and the materials you will create, and (d) whether your project will be part of the poster session or presentation session at the Project Showcase on the last day of class (please indicate this in bold under or next to your title).  As a general rule, you should opt for the poster session if you have a product (e.g., workbook, pamphlets) that individuals can peruse, whereas you should opt for the presentation session is you have a product (e.g., video, website) that is better suited for presenting to the class as a whole. All students (whether doing a poster or a presentation) will orally describe their project to the class (see details under “Project Showcase” below).

Peer proposal. The first proposal (worth 5 points) will be submitted to your peers for feedback and is due on Wednesday, March 21st, at noon (outside my office). Please bring to my office 2 copies of your proposal, with a reviewer guideline sheet attached to the front of each (hint: it would be a good idea to read and follow these guidelines).  Note that if for any reason you do not turn in—on time--copies of your paper for peer review, you will not participate in the peer review process and you will receive a grade of O out of 5 for this portion of the project. Each student will get two other students’ proposal to review via campus mail, and these reviews will be due in class on Monday, March 26th. 

Final proposal.  For your final proposal (worth 10 points), you will turn in 2 copies of your improved proposal (i.e., that addresses the reviewers’ comments/suggestions), along with the 2 marked up peer-reviewed copies, to me on Wednesday, April 4th (noon, my office). Please put these items in a folder with your name clearly labeled on the front.

Turning in the Final Project. The final project must be accompanied by a brief written report (<1 page, single-spaced) that includes (a) a brief description that summarizes the purpose of the project, the intended audience, and the social psychological principles that are applied (including some examples from your project), (b) what you learned from the project, and (c) your critique of the book/overall reaction (be specific: What did you like and why? What didn’t you like and why?). The final project is due (2 copies of everything, including the written report, pamphlets, videos, cds, etc.—nicely bundled together in a self-contained package of some sort) on Wednesday, April 25th at noon in my office. IMPORTANT: Please also include a copy of the grading guide (see Segue) with your name and book title filled out, the honor code signed, and your peer and final proposal grades filled in.

Presenting at Project Showcase. On the last day of class, Monday, April 30th, everybody will have a chance to show off their work to the class. If you are doing a poster, you must design/create an engaging and informative poster that displays your product and that explains to the reader what you’re trying to accomplish. Each student will also be asked to orally summarize (in 2 minutes or less) your project to the class. Presenters will show their work to the class (e.g., web site, video) in a longer presentation, with the length to be determined by Dr. Giuliano in  consultation with the student (as a general rule, aim for 5-8 minutes, 10 minutes max). Regardless of whether you are doing a poster or a presentation, you should practice/rehearse what you are going to say so that it is clear, polished, and of the appropriate time limit, because that will be factored into your grade. If you have any questions at any time about the project, please don’t hesitate to contact me.

